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LISTENING

Part I. You will hear a telephone conversation between a hotel receptionist and a caller making a reservation. Listen and  complete the form below. Write NO MORE THAN THREE WORDS AND/OR A NUMBER for each answer. You are allowed to listen ONCE.

	SILVER TULIP HOTEL

	Number of nights
	 ………….One …………….

	Type of room
	(1) ……………………………………………………….

	Name
	(2) ……………………………………………………….

	Home address
	(3)……………………………….. Avenue, Cambridge

	Postcode
	(4) ……………………………………………………….

	Transport
	(5) ……………………………………………………….

	Meals
	(6) ……………………………………………………….

	Date of arrival
	(7) ……………………………………………………….


Part II. You will hear three students discussing exam techniques with their tutor. Listen and complete the chart below. Write NO MORE THAN THREE WORDS for each answer. You are allowed to listen TWICE.

	Make sure you have the (1) …………….…………………………………………..…………

	↓

	Write (2) ……………………….…………………………………………………………….

	↓

	Read (3) ……………………………………..……………………………………………….

	↓

	Check that you know (4) ……………………...…………………………………..the exam is.


* Now you will hear the next part of the recording. Listen and complete all the sentences. Write NO MORE THAN THREE WORDS for each answer. You are allowed to listen TWICE.
5. You should read the questions …………………….…………………..to find out what the topic is.

6. Sometimes a question is ……………………………………...……………………….than it looks.

7. It is a good idea to start by answering the questions you …………………………………………..

8. When all the questions are worth the same ……………………………….. you should check that you spend the right amount of time on them.

Part III. You will hear five different people talking about a mistake they recently made. For questions 1-5, choose from the list (A-F) the type of mistake that each person made. Use the letters only once. There is one extra letter which you do not need to use. You are allowed to listen TWICE.
	Your answers


	A.
	ignoring someone’s advice
	
	
	

	
	
	Speaker 1
	
	1

	B.
	falling to inform someone about something
	
	
	

	
	
	Speaker 2
	
	2

	C.
	mistaking someone’s identity
	
	
	

	
	
	Speaker 3
	
	3

	D.
	arriving somewhere too early
	
	
	

	
	
	Speaker 4
	
	4

	E.
	getting a particular date wrong
	
	
	

	
	
	Speaker 5
	
	5

	F.
	losing something important
	
	
	


LEXICO-GRAMMAR

Part IV.  Choose the word or phrase that best completes each sentence. Write your answer A, B, C or D in the numbered boxes.

1. The firm went bankrupt and their shares became __________.
A. priceless

B. unworthy

C. invaluable


D. worthless

2. People in Indonesia can get a good picture on television  _______ a communication satellite.

A. by way of

B. in view of

C. by means of

D. from

3.  Everything in the supermarket is marked with a price _________.
A. notice


B. mark

C. sign



D. tag

4.  I offered him money for the use of the bicycle, but __________ my surprise he refused it.

A. to 


B. though

C. according to

D. in view of

5. Assistant: “Is there anything I can do for you, sir?”       - Customer: “__________”

A. Yes, you’re welcome.



B. Ok. Your time.


C. Not now. Thanks anyway.


D. Sure. Go ahead, please.
6.  A baby might show fear of an unfamiliar adult, ____ he’s likely to smile and reach out to another infant.
A. if


B. so that

C. whenever


D. whereas

7.  The waves on the beach on the west coast of  Florida are not ________ on the east coast.

A. as high as

B. so high as

C. as high as those

D. higher than

8. When replying to this advertisement, please __________ a stamped addressed envelope.

A. present


B. contain

C. enclose


D. include

9.  Had we caught the earlier train, we__________ home by now.

A. would have been
B. would be

C. are



D. had been

10. There were a feeling of gloom and ________ in the office when the news of the job cuts was announced.

A. deprivation

B. depression

C. enthusiasm


D. entertainment

11.  John  was deported for having an expired visa. He ________ his renewed.

A. must have got

B. should have got
C. should get

             D. needn’t have got

12.  The teacher told me that I was doing well, __________ my final grade was awful.

A. yet


B. therefore

C. hence


D. otherwise

13. Let’s __________ the grammar one more time before the test.

A. go over


B. go down with
C. go off


D. go back

14.  We were very tired last night because we _________ football in the afternoon.

A. played


B. had played

C. were playing

D. have played

15.  Many students  find it difficult to make __________ meet on their small grant.

A. points


B. circles

C. ends


D. edges

16. I didn’t know exactly how old he was, but he  ______ about 30 the first time we met.

     A. should be    
           B. should have been    C. must be     
                       D. must have been
17. Did you apologize to Mary,  _____ ?

    A. who you spilt some coffee on her dress  
B. you spilt some coffee on her dress 
    C. whose dress you spilt some coffee 
            D. whose dress you spilt some coffee on

18. “Mark wasn’t there last night”    “No, _________”

    A. I wasn’t either       
B. either was I            C. I wasn’t too   
          D. neither I was
19. Although John was the eldest in the family, he always let his sister _______ charge of the house.

    A. hold

           B. make
           C. get


          D. take

20. ________  my desk in the last twenty years.

    A. Many a letter has crossed


B. A many letters have crossed

    C. Many a letter have crossed


D. Many a letters have crossed
Your answers:
	1.
	2.
	3.
	4.
	5.

	6.
	7.
	8.
	9.
	10.

	11.
	12.
	13.
	14.
	15.

	16.
	17. 
	18. 
	19.
	20.


Part V. Complete the text below by ffilling in each blank with a suitable PREPOSITION. 
Ruth Handler, an American businesswoman, watched her daughter Barbara at play _____ (1) paper dolls, and noticed that she often enjoyed giving them adult roles. At the time, most children's toy dolls were representations _____(2) infants. Realizing that there could be a gap in the market, she suggested the idea of an adult-bodied doll ____ (3) her husband Elliot, a co-founder _____ (4)  the Mattel toy company. He was unenthusiastic about the idea, as were Mattel's directors. But during a trip _____(5) Germany in 1956 with her children Barbara and Kenneth, Ruth Handler discovered a German doll called the Bild Lilli doll _____(6) a shop window. The adult-figured Lilli doll was exactly what Handler had in mind, so she purchased three of them. She gave one to her daughter and took the others back to Mattel. The Lilli doll was based on a popular character appearing _____(7)  a comic strip of a German newspaper. Lilli was a working girl who knew what she wanted and was not above using men to get it. The Lilli doll was first sold in Germany in 1955, and although it was initially sold to adults, it became popular _____(8) children who enjoyed dressing her up _____(9) outfits that were available separately. On her return to the United States, Handler reworked the design of the doll and it was given a new name, Barbie, after Handler's daughter Barbara. The doll made its debut ____(10) the American International Toy Fair in New York on March 9, 1959. This date is also used as Barbie's official birthday. 

Your answers:
	1.
	2.
	3.
	4.
	5.

	6.
	7.
	8.
	9.
	10.


Part VI. Write the correct FORM of each bracketed word in the numbered space provided in the column on the right.
	Walking holidays

	Your answers

	     The Read Walkers Company offers a selection of small group walking holidays which explore some delightful hidden corners of Europe, the Americas and Australasia. There is something for everyone to enjoy on those holidays, ___1___(REGARD) of age or level of ___2___ (FIT). The brochure includes various destinations and range of itineraries. These range from sightseeing tours of ___3___(HISTORY) cities to undemanding walking trips in unspoilt coastal and country regions and, for the more ___4___(ADVENTURE) traveller, challenging mountain or hill-walking expeditions.
     But it would be ___5__ (FAIR) to give the impression that these holidays are just about walking. According to the brochure, an ___6___ (ENJOY) of walking is often the thing that brings together a group of like-minded people, who share the ___7___ (PLEASE) of good companionship in ___8___ (ATTRACT) surroundings.

     The company believes that its tour leaders are the key to its success. These people are ___9___ (FULL) trained and are particularly keen to ___10___ (SURE) that each individual traveller makes the most of the trip.
	1. ……………………………….

2. ……………………………….

3. ……………………………….

4. ……………………………….

5. ……………………………….

6. ……………………………….

7. ……………………………….

8. ……………………………….

9. ……………………………….

10. …………………………….


Part VII. In the following passage, some numbered lines contain a word that shouldn’t be there. Tick (√) the sentences that are correct and write the words that shouldn’t be there in the numbered space.

KEEPING YOUR DISTANCE

	
Personal space is a term that refers to the distance we like to keep between ourselves and other people. When someone we do not know him well gets too close that we usually begin to feel uncomfortable. If a business colleague comes closer than 1.2 meters, the most common response to is  moving away. Some interesting studies have been done in libraries. If strangers come too close, many people get up and leave for the building, others use such different methods as turning their back on the intruder. Living in cities has made people to develop new skills for dealing with situations where they are very close to strangers. Most people on so crowded trains try not to look at strangers; they avoid skin contract, and apologize for if hands touch by mistake. People use newspapers as a barrier between themselves and the other people, and if they do not have one, they stare into the distance, making sure they are not looking into anyone’s eyes.
	0 ___√___
00 him___
1________

2 ________

3 ________

4 ________

5 ________

6 ________

7 ________

8 ________

9 ________

10 _______




READING
Part VIII. Read the following passage and decide which answer (A, B, C, or D) best fits each gap. Write your answer in the numbered boxes. 
Earthquakes are among the most destructive __(1)__ disasters. They usually __(2)__ without any warnings and __(3)__ in a great __(4)__ of life and an enormous demolition of building. Additionally, they may cause devastating landslides or create gigantic tidal waves which, in __(5)__, are collosal walls of water smashing into seashores with such force that they are __(6)__ of destroying coastal cities. However, the __(7)__ majority of fatalities and serious injuries __(8)__ about when buildings __(9)__.

Most frequently, the earthquake lasts 30 to 60 seconds, so usually there is no time to __(10)__ the mortal __(11)__ once the shaking starts. The savage forces of an earthquake trigger __(12)__ a complex chain __(13)__ in the building’s structure when it is shaken, lifted, pushed or pulled. A building’s height, its shape and construction materials are the most significant __(14)__ deciding about the survival or collapse of the structure and, consequently, about the life or death of its __(15)__.
	1.
	A. nature
	B. naturalistic
	C. natural
	D. native

	2.
	A. hit
	B. strike
	C. fall
	D. attack

	3.
	A. result
	B. effect
	C. lead
	D. cause

	4.
	A. fatality
	B. waste
	C. harm
	D. loss

	5.
	A. fact
	B. certainty
	C. honesty
	D. truth

	6.
	A. potential
	B. conceivable
	C. capable
	D. possible

	7.
	A. wide
	B. broad
	C. full
	D. vast

	8.
	A. bring
	B. come
	C. lay
	D. make

	9.
	A. demolish
	B. jumble
	C. destroy
	D. collapse

	10.
	A. avert
	B. evade
	C. abstain
	D. restrain

	11.
	A. upkeep
	B. upturn
	C. upshot
	D. uptake

	12.
	A. up
	B. on
	C. out
	D. off

	13.
	A. activity
	B. motion
	C. progress
	D. reaction

	14.
	A. factors
	B. phenomena
	C. points
	D. ingredients

	15.
	A. setters
	B. citizens
	C. inhabitants
	D. burghers


Your answers:
	1.
	2.
	3.
	4.
	5.

	6.
	7.
	8.
	9.
	10.

	11. 
	12. 
	13. 
	14. 
	15. 


Part IX. Read the sentences below and the extracts from a text about branding. For questions 1-7, choose which extract each sentence refers to. The extracts may be chosen more than once.

A
Having a good brand identity is critical. It can not only position a company above its competitors, but it also communicates to your customers the reason why they should choose you instead of your competitors. But developing a strong brand image takes time, money and effort, and it involves much more than redesigning a logo or developing a new tagline. Your new brand identity should evolve from your previous identity. Be careful not to start from scratch and come up with something completely new, as you may end up losing loyal customers who have forged emotion ties with your product.

B
It’s important to understand that changing the visual aspects of your company, your logo, your packaging and so forth, you are not actually changing your brand identity. Your brand identity is the promise a company makes to its customers – its features, quality, values and service support. Just modernising visual image does not entail a change in brand values.  Many companies, sadly, are led to believe by branding agencies that visual changes will alter customer’s perception of their products. But such changes only inform consumers that a company is concerned about how it looks. At best, they will assume the company is modern; at worst they will accuse the company of unnecessary extravagance.

C
Successful branding may not be actually connected with the product at all, but may represent a greater sense of purpose or a more satisfying experience. They may affirm that drinking a cup of coffee can really make a difference, or that exercising may bring about a sense of challenge and personal achievement. Many successful brands study emerging societal ideals and trends, so that they can take advantage of how customers wish they could be. Then they push forward the message that by using their product, their dreams can be fulfilled, and the customer can gain the lifestyle he or she is looking for, be it a sense of glamour, freedom, popularity or self-satisfaction.

D
Lack of consistency is probably the most common pitfall when it comes to designing an image for your brand.  You need to provide a consistent message in your proposals and presentations so that your company develops credibility and gets noticed and remembered. To ensure that your branding ins consistent, gather all the information that leaves your company, be it faxes, emails, advertisements, invoices or packages. Examine them for discrepancies in your company’s image. Doing so will also give you the chance to evaluate the image you are trying portray.

      Which section, A, B, C or D, does each statement 1-7 refer to?
	
	Your answers

	1
	a list of some items which should display your brand identity
	

	2
	the difference between brand identity and logo design
	

	3
	brands which do not reflect the product itself
	

	4
	how companies are fooled by companies offering branding services
	

	5
	what is involved in creating an image for your brand 
	

	6
	why companies study current social trends to develop a brand
	

	7
	a warning about redesigning your brand
	


Part X. Read the following passage and choose the best answer A, B, C, or D. Write your answers in the corresponding numbered boxes.
MOBILE PHONES: Are they about to transform our lives?

We love them so much that some of us sleep with them under the pillow, yet we are increasingly concerned that we cannot escape their electronic reach. We use them to convey our most intimate secrets, yet we worry that they are a threat to our privacy. We rely on them more than the Internet to cope with modern life, yet many of us don’t believe advertisements saying we need more advanced services.

Sweeping aside the doubts that many people feel about the benefits of new third generation phones and fears over the health effects of phone masts, a recent report claims that the long-term effects of new mobile technologies will be entirely positive so long as the public can be convinced to make use of them. Research about users of mobile phones reveals that the mobile has already moved beyond being a mere practical communications tool to become the backbone of modern social life, from love affairs to friendship to work.

The close relationship between user and phone is most pronounced among teenagers, the report says, who regard their mobiles as an expression of their identity. This is partly because mobiles are seen as being beyond the control of parents. But the researchers suggest that another reason may be that mobiles, especially text messaging was seen as a way of overcoming shyness. The impact of phones, however, has been local rather than global, supporting existing friendship and networks, rather than opening users to a new broader community. Even the language of texting in one area can be incomprehensible to anybody from another area.

Among the most important benefits of using mobiles phones, the report claims, will be a vastly improved mobile infrastructure, providing gains throughout the economy, and the provision of a more sophisticated location-based services for users. The report calls on government to put more effort into the delivery of services by mobile phone, with suggestion including public transport and traffic information and doctors’ text messages to remind patients of appointments. There are many possibilities. At a recent trade fair in Sweden, a mobile navigation product was launched. When the user enters a destination, a route is automatically downloaded to their mobile and presented by voiced, pictures and maps as they drive. In future, these devices will also be able to plan around congestion and road works in real time. Third generation phones will also allow for remote monitoring of patients by doctors. In Britain scientists are developing an asthma management solution using mobiles to detect early signs of an attack.

Mobile phones can be used in education. A group of teachers in Britain use third generation phones to provide fast internet service to children who live beyond the reach of terrestrial broadband services and can have no access to online information. ‘As the new generation of mobile technologies takes off, the social potential of the vastly increase,’ the report argues.
1. What does the writer suggest in the first paragraph about our attitudes to mobile phones?
	A. We can’t live without them.

	B. We have contradictory feelings about them. 

	C. We are worried about using them so much.

	D. We need them more than anything else to deal with modern life.


2. What is the connection between social life and mobile phones?
	A. Modern social life relies significantly on the use of mobile phones

	B. Mobile phones make romantic communication easier.

	C. Mobile phones encourage people to make friends.

	D. Mobile phones enable people to communicate while moving around.


3. Why do teenagers have such a close relationship with their mobile phones?
	A. They use text messages more than any other group 

	B. They are more inclined to be late than older people 

	C. They feel independent when they use them

	D. They tend to feel uncomfortable in many situations 


4. Which of the following is NOT true?
	A. Mobile phone is considered as a means for the youth to show their characters.

	B. Mobile phones are playing a wide range of roles in people’s life.

	C. People can overcome shyness by using texting to communicating things that make them uncomfortable.

	D. There is no need to suspect the harmfulness of mobile phones.


5. In what sense has the impact of phones been “local” in paragraph 3?
	A. People tend to communicate with people they already know.

	B. Users generally phone people who live in the same neighborhood.

	C. It depends on local dialects.

	D. The phone networks use different systems.


6. How might mobile phones be used in the future?
	A. To arrange deliveries 
	B. To give the address of the nearest doctor’s surgery 

	C. To cure diseases
	D. To show bus and train timetables


7. The navigation product launched in Sweden is helpful for drivers because ______.
	A. it can suggest the best way to get to a place 

	B. it provides directions orally

	C. it tells them which roads are congested 

	D. it shows them how to avoid road works


8. What is the general attitude of the report described here?
	A. Manufacturers need to produce better equipment.


	B. The government should take over the mobile phone networks.

	C. There are problems with mobile phones that cannot be overcome.

	D. Mobile phones can have a variety of very useful applications.



  Your answers:
	1.
	2.
	3.
	4.

	5. 
	6.
	7.
	8.


XI. Read the following passage and fill in each numbered space with an appropriate word.  

THE BIRTH OF THE T-SHIRT
The T-shirt, or at least the T-shirt as we know it, was born in the theatre. When Tennessee William's play A Streetcar Named Oesire opened in New York in December 1947, a young actor __(1)__ Marlon Brando went __(2)__ stage wearing a __(3)__ of blue jeans and a bright, white, capped-sleeve T-shirt. It was the first time the T-shirt had been seen publicly as anything __(4)__ an item of underwear and it set a fashion trend that was to last through __(5)__ the end of the century. The idea for the T-shirt came __(6)__ Brando himself. He had worn one at rehearsals for the play. The director was so impressed by the look that was created that he asked Brando to wear the shirt in the play itself. Brando may have seen the shirt being advertised by the American company Sears Roebuck. They had decided to market the shirt __(7)__ a fashionable garment in its __(8)__ right, rather than just something to be worn __(9)__ warmth beneath a denim workshirt __(10)__ an army uniform. It was Brando, however, who popularized it, especially with the release of the film version of Streetcar in 1951. A short leather jacket completed the look that was to be adopted by teenage rebels in many countries for decades afterwards.
Your answers:
	1.
	2.
	3.
	4.
	5.

	6.
	7.
	8.
	9.
	10.


WRITING

Part XII. Sentence transformation

* Finish each of the following sentences in such a way that it means exactly the same as the sentence before it.
1. It was difficult to understand her colleagues’ open hostility towards her proposal.

→ That her colleague ………………………………………………………………………………..

2. I explained what had happened but they totally refused to accept what I said.

→ They found ……………………………………………………………………………………….…………..

3. People are constantly threatened by violence in some large cities.
→ There is …………………………………………………………………………………………….

4. The stadium capacity has been considerably expanded following the rise in the number of spectators.

→ The rise in the number of spectators has led to …………………………………………………….

5. You can really master a language if you use it regularly.

→ Only by ……………………………………………………………………………………………..

* For each of the sentence below, write a new sentence as similar as possible in meaning to the original sentence using the word given. Do not change the given word
6. It's the first time she has ever had problems with the authorities.  trouble  

→ She ………………………………………………………………..………….…with the authorities before.
7. After the earthquake, the government supplied food and medicine to the homeless.  provided  

→ After the earthquake, the government ……………………………………………… food and medicine.

8.   He always checked his car tyres before setting off on a journey.   until 
→ He never set off on a journey ………………………… …………………….………………his car tyres.

9. I don’t know what made her quit her job.   reason   

→ I don’t ……………………………………………………………………………………………….. her job.

10. He didn’t study enough for his exams, so he failed two of them.  caused    

→ He didn’t study enough for his exams ………………………………………….………… two of them.
Part XIII.     ESSAY WRITING

Write an essay of about 250 words on the following topic:
Some people  say electric bikes bring users a lot of advantages. Others believe that the increasing number of electric bikes may cause many traffic problems.
To what extent do you agree with this?

………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………

…………………………………………………………………………………………………………

…………………………………………………………………………………………………………................................................................................................................................................................................................................................................................................................................................................................
................................................................................................................................................................................................................................................................................................................................................................
................................................................................................................................................................................................................................................................................................................................................................
................................................................................................................................................................................................................................................................................................................................................................
................................................................................................................................................................................................................................................................................................................................................................
................................................................................................................................................................................................................................................................................................................................................................
................................................................................................................................................................................................................................................................................................................................................................
................................................................................................................................................................................................................................................................................................................................................................
................................................................................................................................................................................................................................................................................................................................................................
................................................................................................................................................................................................................................................................................................................................................................
................................................................................................................................................................................................................................................................................................................................................................
................................................................................................................................................................................................................................................................................................................................................................
................................................................................................................................................................................................................................................................................................................................................................
…………………………………………………………………………………………………………………………………………………………………………………………………………………………………………

……………………………………………………………………………………………………………………

THE END

đỀ chính thỨc
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