Moi ban dang ky tai khoan (chi 100k/ nam) tai: Giaoandethitienganh.info dé chd déng tu tai rat nhiéu tai khac
liéu khi can!

Question 2.
A. content B. promote C. poster D. forgo
Mark the letter A, B, C, or D to indicate the word that differs from the other three in the
position of the primary stress in each of the following questions.
Question 3.
A. access B. update C. fact-check D. broadcast
Question 4.
A. flexible B. advertise C. credible D. loudspeaker
Mark the letter A, B, C, or D to indicate the correct answer to each of the following

questions.
Question 5.
The TV show attracted millions of during its premiere.
A. viewers B. posters C. adverts D. interests
Question 6.
Influencers are often hired at high prices to products on social media platforms.

A. distribute B. update C. promote D. place
Question 7.
has become a serious problem in the age of social media.
A. The mass media B. Loudspeaker C. The press D. Fake news
Question 8.
features on websites engage users and encourage their participation.
A. Credible B. Flexible C. Interactive D. Accessible
Question 9.
The must attractively display key information about the upcoming event.
A. source B. poster C. bias D. interest
Question 10.
along the highway grab the attention of passing motorists.
A. Broadcasts B. Billboards C. Interests D. Loudspeakers
Question 11.
Digital marketing allows businesses to a wider range of audiences.
A. reach B. spread C. place D. distribute
Question 12.
News websites try to constantly their content to retain readers.
A. broadcast B. update C. fact-check D. interact
Question 13.
She was a talented singer that she won the singing competition easily.
A. such B. so C. like D. as
Question 14.
The children played together they had known each other for years.
A. although B. so that C. likely D. as if
Mark the letter A, B, C, or D to indicate the word(s) CLOSEST in meaning to the
underlined bold word(s) in each of the following questions.
Question 15.
With instant messaging, information can be exchanged rapidly regardless of distance.
A. credible B. fast-growing C. immediate D. interactive
Question 16.
The advert was effective, both making the product widely known and delivering a meaningful




message.

A. broadcast B. interest C. commercial D. publicity
Read the following notice and mark the letter A, B, C, or D to indicate the correct option
that best fits each of the numbered blanks.

Notice: Combat fake news in the school environment!
Recently, fake news is increasingly appearing and causing more and more consequences.
Therefore, the School Board would like to encourage:
«€€€€ Students ought to fact-check (17) before sharing on social networks.

«€€€€ Everyone should use (18) sources for information access.

«€€€€ Any suspicious news encountered online must (19)

Any violators will be disciplined if discovered.

Question 17.

A. content B. broadcast C. press D. bias
Question 18.

A. accessible B. convenient C. profit-making D. credible
Question 19.

A. report B. have reported C. be reported D. to report
Mark the letter A, B, C, or D on your answer sheet to indicate the correct arrangement of
the sentences to make a meaningful paragraph for the following questions.
Question 20.
a. Firstly, it allows individuals to connect with friends and family, keeping them updated on their
daily activities and milestones.
b. Secondly, sharing personal experiences can inspire and motivate others, fostering a sense of
community and support.
c. Sharing personal life on social media has become a common practice.
d. Therefore, the key is to share thoughtfully, focusing on positive and meaningful content that
adds value to both the individual and their audience.
e. In conclusion, sharing personal life on social media can enhance relationships and inspire
others, but it's crucial to strike a balance and prioritise privacy and discretion.
f. However, over-sharing personal information may lead to privacy breaches and unwanted
attention.

A.c—a-b-f-d-e B.a-c-b-e—-f-d

C.d-b-f-a-c-e D.c-d-a-b-f-e
Read the following passage and mark the letter A, B, C, or D to choose the word or phrase
that best fits each of the numbered blanks from 21 to 25.

The Internet in Viet Nam

Over the past 30 years, the Internet has changed the way people experience and create all media.
Today, there are more than five billion Internet users in the world, (21) is more than 60
per cent of the global population. Current news, information, and entertainment are readily
available through websites and can be easily accessed through search engines. The Internet has
become the most exciting type of (22)
In Vietnam, there were 72.10 million Internet users in early 2022, which accounted for 73.2 per
cent of the total population. The number of social media users in Vietnam was (23) to
nearly 70 per cent of the total population. The number of Vietnamese on popular platforms was
also impressive since it was reported that more than 70 million people used Facebook in Vietnam
and around 62 million Vietnamese were on YouTube. These users may not (24) active
or unique individuals as some people may not check or post to their social media platforms.
Besides, some accounts can belong to businesses or groups. (25) , these numbers still
strongly indicate that the Internet has become one of the most popular types of mass media in



Viet Nam today.
(Adapted from Global Success)
Question 21.
A. which B. this C. that D. who
Question 22.

A. virtual reality B. fake news C. the press D. mass media
Question 23.

A. important B. equivalent C. similar D. different
Question 24.

A. distribute B. activate C. observe D. represent

Question 25.
A. Additionally B. However C. Therefore D. To sum up
Read the following article and mark the letter A, B, C, or D to indicate the correct answer
to each of the questions from 26 to 30.
Before the invention of newspapers, the main source of news was word of mouth. Any writings
and drawings were done by hand. Although printing presses had existed in eastern Asia, it was
Gutenberg's invention in Europe in 1453 that made printing faster and books more accessible. It
reduced the cost and size of printed books and made them the first form of mass media affordable
to less wealthy people. Gutenberg's invention also quickened the spread of discoveries and
information and promoted literacy in Europe.
The printing press led to the rise of printed newspapers that appeared regularly. The first
newspapers developed from around 1612 and in a short period of time, they became very popular
in Europe and the European colonies. In the 19th century, they also appeared in Asia.
Newspapers and magazines are still very popular today. Although most of them have online
versions, many people continue to read print media, which is considered more credible than
digital media.
In the 1920s, when radio, television, and video were introduced, the phrase “the media” began to
be used. Black and white television quickly became popular in the 1950s, and in the 1960s,
colour broadcasts started in many countries. Thanks to its audiovisual presentation, television
became one of the most important forms of mass media in the 20th century. As a source of news,
entertainment, and education, it still attracts a large number of viewers today.
(Adapted from Global Success)
Question 26.
Which best serves as the title for the article?
A. The Rise of the Media
B. Outdated Media Platforms
C. Traditional Forms of Media
D. Development of Journalism and Information
Question 27.
All of the following are the forms of mass media mentioned in the passage EXCEPT
A. video B. photo-sharing
C. television D. printed newspapers
Question 28.
The word they in paragraph 2 refers to .
A. the printing press B. printed newspapers
C. Europe and the European colonies D. online versions
Question 29.
The word wealthy in paragraph 1 is opposite in meaning to
A. visual B. luxury C. poor D. rich
Question 30.
Which of the following is NOT true according to the passage?
A. Printing presses, a European invention, appeared first in eastern Asia in the 15th century.



B. After the advent of the printing press, printing newspapers started to become more popular.
C. Many people still choose printed newspapers and magazines thanks to their credibility.
D. Information had been mainly exchanged verbally before the advent of newspapers.

HUGNG DAN GIAI CHI TIET

Mark the letter A, B, C, or D to indicate the word whose underlined part differs from the
other three in pronunciation in each of the following questions.
Question 1.

A. place B. bias C. fake D. update
Giai thich
A. place /pleis/ (n): noi chon
B. bias /'baras/ (n): thién vi
C. fake /feik/ (adj): gia
D. update /' apdeit/ (v): cap nhat
Dap an B c6 “a” phat am la /3/, con lai phat am la /ev/.
— Chon dap an B
Question 2.

A. content B. promote C. poster D. forgo
Giadi thich
A. content /'kontent/ (n): ndi dung
B. promote /pra ' mast/ (v): quang ba
C. poster /'paostar/ (n): ap phich
D. forgo /fo:r'gaw/ (v): tit bo
Dap an A c6 “o” phat am la /o/, con lai phat am la /3w/.
— Chon dap an A
Mark the letter A, B, C, or D to indicate the word that differs from the other three in the
position of the primary stress in each of the following questions.
Question 3.

A. access B. update C. fact-check D. broadcast
Giai thich
A. access /'@kses/ (n): truy cap
B. update /Ap‘deit/ (v): cap nhat
C. fact-check /'fektfek/ (v): kiém tra sw that
D. broadcast /'bro:dka:st/ (v): phat song
Dép an B c6 trong am roi vao am tiét thit 2, cac dap an con lai trong am roi vao am tiét thi nhat.
— Chon dap an B
Question 4.

A. flexible B. advertise C. credible D. loudspeaker
Giadi thich
A. flexible /'fleksabl/ (adj): linh hoat
B. advertise /' @dvataiz/ (v): quang cao
C. credible /' kredabl/ (adj): dang tin cay
D. loudspeaker /lasd ‘spi:kar/ (n): loa phat thanh
Dap an D c6 trong am roi vao am tiét thit hai, cac dap an con lai trong am roi vao am tiét thir
nhat.
— Chondap anD
Mark the letter A, B, C, or D to indicate the correct answer to each of the following

questions.

Question 5.

The TV show attracted millions of during its premiere.
A. viewers B. posters C. adverts D. interests

Giai thich



Kién thitc tiv virng:

A. viewer (n): nguoi xem

B. poster (n): ap phich

C. advert (n): quang cao

D. interest (n): sw quan tam, s& thich

Tam dich: Chuwong trinh truyén hinh da thu hit hang triéu nguwdi xem trong budi ra mat.
— Chon dap an A

Question 6.

Influencers are often hired at high prices to products on social media platforms.
A. distribute B. update C. promote D. place

Giai thich

Kién thirc tir virng:

A. distribute (v): phan phdi, phan phat
B. update (v): cap nhat
C. promote (v): quang cdo, thiic day
D. place (v): dat, dé
Tam dich: Nhitng ngudi c6 anh hudng thwong duwoc thué véi gia cao dé quang ba san pham trén
cac nén tang truyén thong xa hoi.
— Chon dap an C
Question 7.
has become a serious problem in the age of social media.

A. The mass media B. Loudspeaker C. The press D. Fake news
Giadi thich
Kién thirc tir vieng:
A. The mass media (n): phwong tién truyén thong dai ching
B. Loudspeaker (n): loa phong thanh
C. The press (n): bao chi
D. Fake news (n): tin gia, tin sai sy that
Tam dich: Tin tc gid mao da tr& thanh mot van dé nghiém trong trong thdi dai cda truyén thong
mang xa hoi.
— Chon dap an D
Question 8.

features on websites engage users and encourage their participation.

A. Credible B. Flexible C. Interactive D. Accessible
Giai thich
Kién thirc tir virng:
A. Credible (adj): dang tin cay
B. Flexible (adj): linh hoat
C. Interactive (adj): c6 tinh twong tac
D. Accessible (adj): dé tiép can
Tam dich: Cac tinh nang twwong tac trén cac trang web thu hit ngwoi dung va khuyén khich sw
tham gia cta ho.
— Chon dap an C
Question 9.

The must attractively display key information about the upcoming event.
A. source B. poster C. bias D. interest

Giadi thich

Kién thirc tir vieng:

A. source (n): nguon

B. poster (n): ap phich

C. bias (n): sy thién vi, dinh kién

D. interest (n): sy hitng thu, s thich



Tam dich: Ap phich phai hién thi théng tin chinh mét cach 16i cuén vé sy kién sip tdi.
-~ Chon dap an B
Question 10.
along the highway grab the attention of passing motorists.

A. Broadcasts B. Billboards C. Interests D. Loudspeakers
Giai thich
Kién thirc tir virng:
A. Broadcast (n): chwvong trinh phat song, phat thanh
B. Billboard (n): bién quang cao
C. Interest (n): sy quan tam, s& thich
D. Loudspeaker (n): loa phong thanh
Tam dich: Bién quang cdo doc theo dudng cao t6c thu hit sy chid y ctia nhitng nguwoi lai xe di
qua.
— Chon dap an B
Question 11.

Digital marketing allows businesses to a wider range of audiences.
A. reach B. spread C. place D. distribute

Giai thich

Kién thirc tir vieng:

A. reach (v): tiép can

B. spread (v): lan truyén

C. place (v): dat, dé

D. distribute (v): phan phoi, phan phat

Tam dich: Tiép thi ky thuat s6 cho phép cac doanh nghiép ti€p can nhiéu doi twong hon.
— Chon dap an A

Question 12.

News websites try to constantly their content to retain readers.
A. broadcast B. update C. fact-check D. interact

Giadi thich

Kién thirc tir vieng:

A. broadcast (v): phat song

B. update (v): cap nhat

C. fact-check (v): kiém tra tinh xac thyc cia thong tin

D. interact (v): twong tac

Tam dich: Cac trang web tin titc c6 gang lién tuc cap nhat noi dung cta ho dé giit chan doc gia.
— Chon dap an B

Question 13.

She was a talented singer that she won the singing competition easily.
A. such B. so C. like D. as

Giadi thich

Kién thirc ngit phap:

Cau tric ‘such + a/an + N + that ...”: qua ... t6i n6i ma

Tam dich: C6 ay la mét ca si rat tai nang dén noi c6 dy da gianh chién thang trong cudc thi ca hat
mot cach dé dang.

— Chon dap an A

Question 14.

The children played together they had known each other for years.
A. although B. so that C. likely D. as if

Giai thich

Kién thirc ngir phap:

A. although: mdc du
B. so that: dé



C. likely: c6 khé nang
D. as if: nhu thé
Tam dich: Nhitng dita tré choi v&i nhau nhu thé chiing da biét nhau trong nhiéu nam.
— Chon dap an D
Mark the letter A, B, C, or D to indicate the word(s) CLOSEST in meaning to the
underlined bold word(s) in each of the following questions.
Question 15.
With instant messaging, information can be exchanged rapidly regardless of distance.
A. credible B. fast-growing C. immediate D. interactive
Gidi thich
A. credible (adj): dang tin cay
B. fast-growing (adj): phat trién nhanh
C. immediate (adj): ngay lap tirc
D. interactive (adj): twong tac
instant (adj): lién, 1ap titc = immediate
Tam dich: Véi tin nhan ttc thoi, thong tin c6 thé dugce trao doi nhanh chéng bat ké khoang cach.
— Chon dap an C
Question 16.
The advert was effective, both making the product widely known and delivering a meaningful
message.
A. broadcast B. interest C. commercial D. publicity
Giai thich
A. broadcast (n): chwong trinh phat séng
B. interest (n): sy quan tam, s& thich
C. commercial (n): quang cao
D. publicity (n): sy cong khai, quang ba
advert (n): quang cao = commercial
Tam dich: Quang cdo da c6 hiéu qua, vira lam cho san pham dwgc biét dén rong rdi vira truyén
tai mot thong diép co6 y nghia.
— Chon dap an C
Read the following notice and mark the letter A, B, C, or D to indicate the correct option
that best fits each of the numbered blanks.

Notice: Combat fake news in the school environment!
Recently, fake news is increasingly appearing and causing more and more consequences.
Therefore, the School Board would like to encourage:
«€€€€ Students ought to fact-check (17) before sharing on social networks.
«€€€€ Everyone should use (18) sources for information access.

«€€€€ Any suspicious news encountered online must (19)

Any violators will be disciplined if discovered.

Question 17.
A. content B. broadcast C. press D. bias

Giai thich
Tam dich
Notice: Combat fake news in the school hong bao: Giai quyét cac tin titc gia mao
environment! rong moi truong hoc duong!
Recently, fake news is increasingly appearing |Gan day, tin tifc gia mao ngay cang xuat hién
and causing more and more consequences. a gay ra nhiéu hau qua nghiém trong hon. Do

Therefore, the School Board would like to do, Ban gidm hiéu Truong mudn khuyén Khich:




encourage: - Sinh vién nén kiém tra thong tin tredc khi
- Students ought to fact-check content before  [chia sé trén mang xa hoi.

sharing on social networks. - Moi nguwdi nén st dung cac nguon tin dang
- Everyone should use credible sources for tin cdy dé truy cap thong tin.

information access. - Bat ky tin titc dang nghi nao gap phai trén
- Any suspicious news encountered online mang cling phai dugc bao cao.

must be reported. oi ngudi vi pham sé bi ky luat néu bi phat

Any violators will be disciplined if discovered. fién.

A. content (n): ndi dung
B. broadcast (n): chuwong trinh phat séng
C. press (n): bao chi
D. bias (n): su thién vi, dinh kién
Tam dich: Students ought to fact-check content before sharing on social networks. (Sinh vién
nén kiém tra thong tin trwéc khi chia sé trén mang xa hdi.)
— Chon dap an A
Question 18.
A. accessible B. convenient C. profit-making D. credible
Giadi thich
A. accessible (adj): dé tiép can, c6 thé truy cap
B. convenient (adj): thuan tién
C. profit-making (adj): tao 1gi nhuan
D. credible (adj): dang tin cay
Tam dich: Everyone should use credible sources for information access. (Moi nguwoi nén st dung
cac nguon tin dang tin cay dé truy cap thong tin.)
— Chon dap an D
Question 19.
A. report B. have reported C. be reported D. to report
Giadi thich
Cau tric bi dong vdi dong tir khuyét thiéu: must be Ved/ c6t 3.
Tam dich: Any suspicious news encountered online must be reported. (Bat ky tin ti¢c nghi ngo
nao gap phai trén mang ciing phai dugc bao cao.)
— Chon dap an C
Mark the letter A, B, C, or D on your answer sheet to indicate the correct arrangement of
the sentences to make a meaningful paragraph for the following questions.
Question 20.
a. Firstly, it allows individuals to connect with friends and family, keeping them updated on their
daily activities and milestones.
b. Secondly, sharing personal experiences can inspire and motivate others, fostering a sense of
community and support.
c. Sharing personal life on social media has become a common practice.
d. Therefore, the key is to share thoughtfully, focusing on positive and meaningful content that
adds value to both the individual and their audience.
e. In conclusion, sharing personal life on social media can enhance relationships and inspire
others, but it's crucial to strike a balance and prioritise privacy and discretion.
f. However, over-sharing personal information may lead to privacy breaches and unwanted
attention.

A.c—a-b-f-d-e B.a—c—-b-e—-f-d
C.d-b-f—-a—-c—-e D.c—-d—-a-b-f-e
Giai thich

Tam dich




Sharing personal life on social media has
become a common practice. Firstly, it allows
individuals to connect with friends and family,
keeping them updated on their daily activities
and milestones. Secondly, sharing personal
experiences can inspire and motivate others,
fostering a sense of community and

support. However, over-sharing personal
information may lead to privacy breaches and
unwanted attention. Therefore, the key is to
share thoughtfully, focusing on positive and
meaningful content that adds value to both the
individual and their audience. In conclusion,
sharing personal life on social media can
enhance relationships and inspire others, but
it's crucial to strike a balance and prioritise
privacy and discretion.

Chia sé cudc song ca nhan trén mang xa hdi da
tr& thanh mot thoi quen pho bién. Pau tién, né
cho phép ca nhan két noi vdi ban bé va gia
dinh, thong bao cho ho vé cac hoat dong hang
ngay va cac cot moc quan trong trong cudc
song. Thit hai, viéc chia sé nhitng kinh nghiém
ca nhan c6 thé truyén cam hitng va dong vién
nguwoi khac, tao nén mot cong dong va sw ho
trg. Tuy nhién, viéc chia sé qua nhiéu thong tin
ca nhan c6 thé dan dén vi pham quyén riéng tw
va st chi y khong mong mudn. Do dé, chia
khoa 1a chia sé mdt cach c6 suy nghi, tap trung
vao noi dung tich cyc va y nghia ma mang lai
gia tri cho ca ca nhan va khan gia cua hg. Tom
lai, viéc chia sé cudc song ca nhan trén mang
xa hoi co thé tang cwong moi quan hé va
truyén cam hing cho ngwoi khac, nhung diéu
quan trong la phdi can nhac va wu tién quyeén
riéng tuw va su kin dao.

Read the following passage and mark the letter A, B, C, or D to choose the word or phrase
that best fits each of the numbered blanks from 21 to 25.

The Internet in Viet Nam
Over the past 30 years, the Internet has changed the way people experience and create all media.

Today, there are more than five billion Internet users in the world, (21)

is more than 60

per cent of the global population. Current news, information, and entertainment are readily
available through websites and can be easily accessed through search engines. The Internet has

become the most exciting type of (22)

In Vietnam, there were 72.10 million Internet users in early 2022, which accounted for 73.2 per

cent of the total population. The number of social media users in Vietnam was (23)

to

nearly 70 per cent of the total population. The number of Vietnamese on popular platforms was
also impressive since it was reported that more than 70 million people used Facebook in Vietnam

and around 62 million Vietnamese were on YouTube. These users may not (24)

active

or unique individuals as some people may not check or post to their social media platforms.

Besides, some accounts can belong to businesses or groups. (25)

, these numbers still

strongly indicate that the Internet has become one of the most popular types of mass media in

Viet Nam today.

Question 21.
A. which
Giai thich

B. this C. that

(Adapted from Global Success)

D. who

Tam dich

The Internet in Viet Nam

Over the past 30 years, the Internet has
changed the way people experience and create
all media. Today, there are more than five
billion Internet users in the world, which is
more than 60 per cent of the global population.
Current news, information, and entertainment
are readily available through websites and can
be easily accessed through search engines. The
Internet has become the most exciting type of

Internet tai Viéet Nam

Internet da thay d6i cAch ma moi ngudi trai
nghiém va tao ra cac phuong tién truyén thong
trong suot 30 nam qua. Ngay nay, c6 hon nam
ty ngudi dung Internet trén toan thé gidi, tic la
hon 60% dan so toan cau. Tin tifc hién tai,
thong tin va giai tri c6 san thong qua cac trang
web va c6 thé dé dang truy cap thong qua cac
cong cu tim kiém. Internet da trd thanh loai

phwong tién truyén thong pho bién nhat.




mass media.

In Vietnam, there were 72.10 million Internet
users in early 2022, which accounted for 73.2
per cent of the total population. The number of
social media users in Vietnam was equivalent
to nearly 70 per cent of the total population.
The number of Vietnamese on popular
platforms was also impressive since it was
reported that more than 70 million people used
Facebook in Vietnam and around 62 million
Vietnamese were on YouTube. These users
may not represent active or unique individuals
as some people may not check or post to their
social media platforms. Besides, some
accounts can belong to businesses or groups.
However, these numbers still strongly indicate
that the Internet has become one of the most
popular types of mass media in Viet Nam
today.

O Viét Nam, vao dau nam 2022, c6 72,10 triéu
ngwoi dung Internet, chiém 73,2% tong dan so.
SO lvong nguwdi dung mang xa hdi tai Viét Nam
twong duong vGi gan 70% tong dan so. SO
ngwoi Viét trén cac nén tang pho bién cling an
twong vai viéc duge bao cao rang hon 70 triéu
nguoi st dung Facebook ¢ Viét Nam va
khoang 62 trieu nguoi Viet Nam trén YouTube.
Nhitng nguwdi dung nay c6 thé khong dai dién
cho cac ca nhan hoat dong hodc duy nhat vi
mot s6 ngudi cé thé khong kiém tra hodc dang
bai trén cac nén tang mang xa hdi cta ho. Bén
canh do, mot so tai khoan c6 thé thudc vé
doanh nghiép hodac nhém. Tuy nhién, nhitng
con sO nay van manh mé cho thdy rang Internet
da trd thanh mot trong nhitng loai phuwong tién
truyén thong pho bién nhat ¢ Viét Nam ngay

nay.

Dung dai tir quan hé ‘which’ thay thé cho ca ménh dé phia truéc.
Tam dich: Today, there are more than five billion Internet users in the world, which is more than
60 per cent of the global population. (Ngay nay, c6 hon nam ty ngwdi dung Internet trén toan thé

gidi, tic 1a hon 60% dan so toan cau.)
— Chon dap an A
Question 22.

A. virtual reality
Giai thich
A. virtual reality (n): thuc té do
B. fake news (n): tin gia, tin tic gia mao
C. the press (n): bao chi
D. mass media (n): truyén thong dai ching

B. fake news

C. the press

D. mass media

Tam dich: The Internet has become the most exciting type of mass media. (Internet da tr& thanh

loai phuong tién truyén thong pho bién nhat.)
— Chon dap an D
Question 23.

A. important
Gidi thich
A. important (adj): quan trong
B. equivalent (adj): twong dwong, bang vdi
C. similar (adj): twong tw
D. different (adj): khac biét

B. equivalent

C. similar

D. different

Tam dich: The number of social media users in Vietnam was equivalent to nearly 70 per cent of
the total population. (S6 Iwgng ngwoi dung mang xa hoi tai Viét Nam twong duong véi gan 70%

tong dan s6.)
— Chon dap an B
Question 24.

A. distribute
Giai thich
A. distribute (v): phan phdi, phan phat
B. activate (v): kich hoat
C. observe (v): quan sat, theo doi
D. represent (v): dai dién

B. activate C. observe

D. represent




Tam dich: These users may not represent active or unique individuals as some people may not
check or post to their social media platforms. (Nhitng nguwdi dung nay c6 thé khong dai dién cho
cac ca nhan hoat dong hodc duy nhat vi mét s6 ngudi c6 thé khong kiém tra hodc dang bai trén
cac nén tang mang xa hoi caa ho.)
— Chon dap an D
Question 25.

A. Additionally
Giai thich
A. Additionally: Hon nita
B. However : Tuy nhién
C. Therefore: Do do
D. To sum up: Tom lai
Tam dich: However, these numbers still strongly indicate that the Internet has become one of the
most popular types of mass media in Viet Nam today. (Tuy nhién, nhitng con s6 nay van manh
mé cho thdy rang Internet da tré thanh mot trong nhitng loai phwong tién truyén thong pho bién
nhat & Viét Nam ngay nay.)
— Chon dap an B
Read the following article and mark the letter A, B, C, or D to indicate the correct answer
to each of the questions from 26 to 30.
Before the invention of newspapers, the main source of news was word of mouth. Any writings
and drawings were done by hand. Although printing presses had existed in eastern Asia, it was
Gutenberg's invention in Europe in 1453 that made printing faster and books more accessible. It
reduced the cost and size of printed books and made them the first form of mass media affordable
to less wealthy people. Gutenberg's invention also quickened the spread of discoveries and
information and promoted literacy in Europe.
The printing press led to the rise of printed newspapers that appeared regularly. The first
newspapers developed from around 1612 and in a short period of time, they became very popular
in Europe and the European colonies. In the 19th century, they also appeared in Asia.
Newspapers and magazines are still very popular today. Although most of them have online
versions, many people continue to read print media, which is considered more credible than
digital media.
In the 1920s, when radio, television, and video were introduced, the phrase “the media” began to
be used. Black and white television quickly became popular in the 1950s, and in the 1960s,
colour broadcasts started in many countries. Thanks to its audiovisual presentation, television
became one of the most important forms of mass media in the 20th century. As a source of news,
entertainment, and education, it still attracts a large number of viewers today.

(Adapted from Global Success)

B. However C. Therefore D. To sum up

Question 26.
Which best serves as the title for the article?
A. The Rise of the Media
B. Outdated Media Platforms
C. Traditional Forms of Media
D. Development of Journalism and Information
Giai thich:
Tam dich

Before the invention of newspapers, the main
source of news was word of mouth. Any
writings and drawings were done by hand.
Although printing presses had existed in
eastern Asia, it was Gutenberg's invention in
Europe in 1453 that made printing faster and
books more accessible. It reduced the cost and

Trudc sy phat minh cta bao, ngudn tin tirc
chinh 1a truyén miéng. Moi van ban va hinh vé
dwgc thye hién bang tay. Mdc du may in da ton
tai & Dong A, nhung phat minh cia Gutenberg
& chau Au vao nam 1453 d3 lam cho viéc in an
tré nén nhanh chong hon va sach tré nén dé

tiép can hon. Piéu nay giam chi phi va kich




size of printed books and made them the first
form of mass media affordable to less wealthy
people. Gutenberg's invention also quickened
the spread of discoveries and information and
promoted literacy in Europe.

thudc cta sach in va lam cho chung trd thanh
loai phwong tién truyén thong dau tién phu hgp
vOi nhitng ngwoi khong giau c6. Phat minh cta
Gutenberg cling lam tang toc sy lan truyén cia
cac kham pha va thong tin va thiic day viéc doc
viét & chau Au.

The printing press led to the rise of printed
newspapers that appeared regularly. The first
newspapers developed from around 1612 and
in a short period of time, they became very
popular in Europe and the European colonies.
In the 19th century, they also appeared in Asia.
Newspapers and magazines are still very
popular today. Although most of them have
online versions, many people continue to read
print media, which is considered more credible
than digital media.

[May in dan dén sy phat trién ctia cac td bao in
duwgc phat hanh déu dan. Cac td bao dau tién
phét trién tit khodng nam 1612 va trong mot
thoi gian ngan, chiing tr@ nén rat pho bién &
chau Au va céc thudc dia chau Au. Trong thé
ky 19, ching ciing xuat hién & chau A. Béo va
tap chi van rat pho bién ngay nay. Mac du hau
hét ching c6 phién ban tryc tuyén, nhiéu nguoi
van tiép tuc doc cac phwong tién in, dugc coi la
dang tin cay hon so vGi phuong tién so.

In the 1920s, when radio, television, and video
were introduced, the phrase “the media” began
to be used. Black and white television quickly
became popular in the 1950s, and in the 1960s,
colour broadcasts started in many countries.
Thanks to its audiovisual presentation,
television became one of the most important
forms of mass media in the 20th century. As a
source of news, entertainment, and education,
it still attracts a large number of viewers today.

Vao nhitng nam 1920, khi radio, truyén hinh va
video dugc gidi thiéu, thuat ngit "truyén thong"
bat dau dugc st dung. Truyén hinh den trang
nhanh chéng tré nén pho bién vao nhitng nam
1950, va vao nhitng nam 1960, phat séng mau
bat dau & nhiéu quoc gia. Nho viéc chiéu am
thanh hinh anh ctia minh, truyén hinh da tr@
thanh mot trong nhitng hinh thitc truyén thong
hang dau trong thé ky 20. La mot nguon tin
tirc, giai tri va gido duc, né van thu hit mot
lvong 16n khan gia ngay nay.

Dbau la tiéu dé phu hgp cho doan van?

A. Sy troi day ctda truyén thong

B. Nén tang truyén thong 16i thoi

C. Céc hinh thtc truyén thong truyén thong
D. Phét trién bao chi va thong tin

Thong tin:

Poan van dé cap dén cac hinh thitc truyén thong nhu: truyén miéng, bao chi, truyén hinh.

— Chon dap an C
Question 27.

All of the following are the forms of mass media mentioned in the passage EXCEPT

A. video
C. television
Giai thich

B. photo-sharing

D. printed newspapers

Tat ca nhitng diéu sau day la cac hinh thiéc truyén théng dai ching dugc dé cap trong doan van

NGOAI TRU .
A. video

B. chia sé anh

C. tivi

D. bao in

Thong tin:

+ In the 1920s, when radio, television, and video were introduced, the phrase “the media” began
to be used. Black and white television quickly became popular in the 1950s, and in the 1960s,
colour broadcasts started in many countries. Thanks to its audiovisual presentation, television




became one of the most important forms of mass media in the 20th century. (Vao nhitng nam
1920, khi radio, truyén hinh va video dwgc gidi thiéu, thuat ngl "truyén thong" bat dau dwgc s
dung. Truyén hinh den trang nhanh chéng tré nén pho bién vao nhitng nam 1950, va vao nhitng
nam 1960, phat song mau bat dau & nhiéu quoc gia. Nha viéc chiéu am thanh hinh anh ctia minh,
truyén hinh da tré thanh mét trong nhitng hinh thitc truyén thong hang dau trong thé ky 20.)
=> A,C dugc dé cap
+ The printing press led to the rise of printed newspapers that appeared regularly. (May in dan
dén sy troi day, phat trién cua cac td bao in dugc phat hanh déu dan.)
=> D dugc dé cap
Dbap an B la dap an duy nhat khong duwgc nhac téi trong bai.
— Chon dap an B
Question 28.
The word they in paragraph 2 refers to .
A. the printing press B. printed newspapers
C. Europe and the European colonies D. online versions
Giadi thich
T they trong doan 2 dé cap dén
A. may in
B. bao in
C. Chau Au va céc thudc dia chau Au
D. phién ban truec tuyén
Thong tin:
+ The printing press led to the rise of printed newspapers that appeared regularly. The first
newspapers developed from around 1612 and in a short period of time, they became very popular
in Europe and the European colonies. In the 19th century, they also appeared in Asia. (May in
dan dén su troi day, phat trién cta cac to bao in duwgc phat hanh déu dan. Cac to bao dau tién phat
trién ti* khodng ndm 1612 va trong mot thoi gian ngin, chiing tré nén rat phé bién & chau Au va
cac thudc dia chau Au. Trong thé ky 19, chiing ciing xudt hién & chau A.)
— Chon dap an B
Question 29.
The word wealthy in paragraph 1 is opposite in meaning to
A. visual B. luxury C. poor D. rich
Giadi thich
Tw wealthy trong doan 1 c6 nghia nguoc lai voi
A. visual (adj): thi giac, lién quan dén thi giac
B. luxury (adj): sang trong, xa xi
C. poor (adj): nghéo, thiéu thon
D. rich (adj): giau c6
Thong tin:
wealthy (adj): giau c6 >< poor
— Chon dap an C
Question 30.
Which of the following is NOT true according to the passage?
A. Printing presses, a European invention, appeared first in eastern Asia in the 15th century.
B. After the advent of the printing press, printing newspapers started to become more popular.
C. Many people still choose printed newspapers and magazines thanks to their credibility.
D. Information had been mainly exchanged verbally before the advent of newspapers.
Giai thich
Piéu nao sau diy KHONG dting theo doan vin?
A. M4y in, mdt phat minh ctia chau Au, xuét hién dau tién & Béng A vao thé ky 15.
B. Sau sy ra doi cua may in, bao in bat dau tré nén pho bién hon.
C. Nhiéu nguoi van chon bao va tap chi in nhd uy tin cuaa ho.



D. Thong tin chu yéu dugc trao doi bang 16i n6i trwde khi bao chi ra doi.
Thong tin:
+ The printing press led to the rise of printed newspapers that appeared regularly. (May in dan
dén sy troi day, phat trién cua cac td bao in dugc phat hanh déu dan.)
=> B dung
+ Although most of them have online versions, many people continue to read print media, which
is considered more credible than digital media. (Mdc du hau hét chiing c6 phién ban truc tuyén,
nhiéu ngudi van tiép tuc doc cac phwong tién in dn, dwgc coi la dang tin cay hon so véi phuwong
tién s0.)
=> C dung
+ Before the invention of newspapers, the main source of news was word of mouth. (Truéc sy
phat minh ctia bao, nguon tin titc chinh la truyén miéng.)
=> D dung
+ Although printing presses had existed in eastern Asia, it was Gutenberg's invention in Europe in
1453 that made printing faster and books more accessible. (Mic dit may in da ton tai & Dong A
trwvc do, nhung vé sau phat minh ciia Gutenberg & chau Au vao nam 1453 da lam cho viéc in an
trd nén nhanh chéng hon va sach tré nén dé tiép can hon.)
=> A sai vi mdy in da dugc phat minh & Pong A
— Chon dap an A

Mai ban dang ky tai khoan (chi 100k/ nam) tai: Giaoandethitienganh.info dé chi dong ty tai rat nhiéu tai khac

liéu khi can!



